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Executive Summary

Metrics
This metric system depicts whether the event/activity exceeded our goals, met our goals, fell below our goals, or has yet to take place. 

       This activity exceeded our goals

       This activity met our goals

       This activity fell below our goals and can be improved

       This activity has been planned, but has yet to take place or is in progress

*NEW* - This activity is a new addition and was not recorded in the Chapter Plan

The American Marketing Association at James Madison University is honored to present our 2017-2018 Annual Report. 
Over the past year, we have successfully carried out a major rebrand from the Madison Marketing Association, to the 
American Marketing Association at James Madison University (aka AMA | JMU). Our main objective of the rebrand was to 
realign our chapter with the AMA in an effort to grow nationally, and more closely connect our members to its integrated 
and powerful community. As a result, we have strengthened our ties and our chapter as a whole. Not only have we 
maintained our focus on building AMA | JMU’s reputation as the largest and most impactful marketing organization on 
campus, but we have also placed heavy significance on developing our members’ professional skills. Driven by our mission, 
AMA | JMU continues to set high standards of achievement throughout the year. We have either planned or completed 
99% of the events set forth in our chapter plan thus far. We have also successfully surpassed previous reports by reaching 
92% of the goals set forth in the chapter plan. Below are a few highlights of our biggest achievements: 

• Successfully carried out all functions included in our organizational rebrand such as changing our identity in the 
JMU and AMA communities, transitioning all social media and web pages to the new name and corresponding 
profile, designing a new representative logo, creating new promotional resources, and many more

• Accomplished 92% of our goals for executed events, where 86% exceeded expectations
• Obtained 10 corporate sponsors including GEICO, TTi, Cvent, ALKU, C.H. Robinson, etc. 
• Fundraising revenue of $12,460.00 exceeded our goal for the year by 214%
• Successfully implemented 14 new initiatives across all functions
• Continued AMA | JMU’s Consulting Division, which allowed members to use what they have learned in the 

classroom and in general body meetings to help 4 local businesses/departments improve their marketing efforts
• This year’s net income has increased $3,568.57 (a 2,463% increase) from the 2016-2017 ending net income
• Retained 95% of all active members
• Successfully executed 95% of all planned professional development events thus far
• Received a Commendable recognition for our Mary Kay Case Competition Submission

Our most remarkable accomplishment of the year has been the continued increase in participation and involvement of 
our members. As an executive team, we have been committed to creating a sense of community within our organization, 
which has proven to help our overall reputation within JMU’s College of Business. AMA | JMU has also been dedicated to 
generating a buzz about our chapter and AMA as a whole. Subsequently, we have seen a 25% increase in attendees at our 
weekly meetings compared to last year, and will be bringing 22 members to the 40th Annual AMA International Collegiate 
Conference. When we polled our members about this increase in participation, they attributed it to the expansion of 
our consulting division, more engaging and relevant professional development events, and closer relations between the 
executive team and general body. 

By striving to provide opportunities that further the success, professionalism, and marketing knowledge of our members, 
AMA | JMU has simultaneously fostered the prominence of our organization. We sincerely thank the AMA, our members, 
sponsors, and partners for their role in the continued success of our chapter. On behalf of the American Marketing 
Association at James Madison University, I invite you to review the achievements that we feel contribute to the most 
impactful year yet for our chapter. 

Sincerely, 

Audrey Schappler
President, American Marketing Association at James Madison University 
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The American Marketing Association at James Madison University aims to create an educationally-motivated culture that 
places an emphasis on leadership, networking, communication, professionalism, and adaptability to our ever-changing 
world. As a prominent marketing organization on JMU’s campus, we aim to prepare each of our members for the transition 
from undergraduate studies to a successful career in the dynamic realm of business.

Mission Statement



 

Overarching Goal: Create opportunities for students to learn from various company representatives and professional experts 
by attending special events and lectures.  We will host at least 10 events per semester including interactive workshops, 
marketing panels, and networking nights.
Overarching Result: Our organization has been working towards holding more events that will teach members new skills 
through learning about the experiences of our speakers, and also by performing different task-oriented activities. We have 
hosted 18 events thus far, exceeding our attendance goal of 15 members per event with an average of 25 members. We also 
have three more professional development workshops, presentations, and events planned for the remainder of the Spring 
2018 semester. AMA | JMU has achieved 95% of our goals.

“LinkedIn from a Recruiter’s Perspective” presented by 
Meredith Riddell, Director of Talent and Organizational 
Development at memoryBlue - September 12th
Goal: Provide at least 15 members with LinkedIn insights 
from the perspective of a recruiter. Students will be able to 
understand what recruiters are looking for in prospective 
employees. 
Result: Meredith Riddell presented to 27 members on how 
to stand out to employers on Linkedin. Riddell went through 
different search tools used on the recruiters end to show 
what and who comes up on Linkedin. 

“How to be an Effective Team Member” presented by 
Courtney Greskowiak, Divisional Recruiting Manager from 
Techtronic Industries (TTi) - September 19th
Goal: Provide at least 15 members with information on how 
to be an effective communicator and team member
Result: Courtney Greskowiak presented to 41 members 
on various tools needed to be an effective team member. 
Courtney gave tips spanning from understanding how to get 
along with different personality styles to understanding more 
about their own personality types.  

     
Annual Fall Marketing Week: September 25th - October 
2nd
Overarching Goal: Increase awareness and membership of 
AMA at James Madison University by introducing students 
to the various marketing careers that the industry offers and 
the current trends and topics pertinent to the marketing 
and professional world.  We will host at least five events and 
ten speakers including interactive workshops, lectures and 
networking nights, with an average of 20 students per event. 
Our Marketing Week is held earlier than the recommended 
date in order to take advantage of the University Career Fair 
during this time. 
Overarching Result: We hosted five events and 12 
speakers who each emphasized the use of current trends 
and ideas within the field of marketing. Our social media 
plan was implemented by sending out informational 
emails to members and posting on our Facebook (@
AmericanMarketingAssociationJMU), Instagram (@ama_jmu), 
and Twitter (@ama_jmu) in order to boost event awareness. 
Executive members hosted five classroom presentations and 

utilized our YouTube channel (@David Bruce) to develop 
interest in AMA and generate an average attendance of 20 
students per event.

1) AMA | JMU’s 13th Annual Networking Banquet - 
September 25th 
Goal: Plan and execute a successful Networking Banquet 
where at least 40 guests can market themselves to the 
recruiters in attendance and learn from our gold sponsor 
presentations. Our plan is to raise at least $2,000.00 from 
sponsors for funding towards the AMA conference this 
spring. 
Result: We secured 15 representatives from 13 companies 
including Geico, Cvent, TTi and more, raising $2,350.00 
in sponsorship funding and $750.00 in ticket sales. Fifty 
student attendees interacted with representatives through a 
networking session, etiquette dinner, and speaker series.

2) “Work-Life Balance” presented by Ben Knight, Owner of 
Knight Marketing Group - September 26th 
Goal: Provide at least 20 members with advice on how to 
achieve the perfect work-life balance.  Students will learn 
tips on how to prioritize career and lifestyle goals, as well as 
understanding the importance of differentiating work-life and 
home-life.
Result: We hosted Ben Knight from Knight Marketing Group 
who guided 36 students on ways to effectively balance work 
and personal lives through personal experiences.
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3) “Are You Ready for Business School? - Everything You 
Need to Know About the GMAT” presented by Savannah 
Kerchner and Nicole Swindell, Brand Ambassadors for 
Kaplan Test Prep  - September 27th 
Goal: Provide at least 10 members with tips and tricks on 
how to prepare for the GRE and the GMAT
Result: Fifteen students were provided information on 
how to prepare for graduate school assessments. At this 
meeting, we also announced our new partnership that 
began this fall with Kaplan Test Prep. The partnership 
is mutally beneficial where Kaplan gains more students 
awareness, and our members receive various resources for 
graduate school preparation and discounts on preparation 
courses and guides. 

4) “Power of Social Media” presented by Alana Dean, 
Marketing Director at Chick-Fil-A - September 28th
Goal: Provide at least 10 members with information on the 
benefits of using social media to enhance brand image and 
awareness
Result: We hosted Alana Dean, from Chick-Fil-A, who 
taught 17 students the ins and outs of brand awareness and 
brand imaging through examples of Chick-Fil-A’s marketing.

5) “How to Win the Career Fair” presented by Chelsey 
Parsons, Campus Recruiter at GEICO - October 2nd
Goal: Provide at least 10 members with information on how 
to prepare for a Career Fair, how to stand out at the event, 
and how to follow-up professionally and effectively 
Result: We hosted Chelsey Parsons and two co-workers via 
Skype, who gave 15 members helpful tips for standing out 
at the career fair.

“Marketing from a Brand Perspective” presented by 
Rosalind O’Brien, Brand and Web Specialist at Gravity 
Group - October 10th
Goal: Provide at least 15 members with the opportunity to 
learn about marketing from a brand perspective. This will 
give members the opportunity to learn how a dedicated 
brand and marketing firm does business.
Result: Rosalind O’Brien along with the company CEO 
Steve Gilman presented to 30 members on how their group 
works to build brand equity and positive brand images 
for the companies they represent. Gilman touched on the 
ethics that come with marketing and how to make the right 
decision. 

“Technology in the Marketing Industry” presented by 
Marissa Gomes, Internal Recruiting Manager at ALKU - 
October 17th
Goal: Provide at least 15 members with information about 
technology in the industry and how technological advances 

play a role in the constantly evolving marketing world
Result: Marissa Gomes presented to 29 members on where 
the Staffing industry is headed based on the technological 
advancements of our time. Members were also informed 
about government employee recruiting. From this 
connection, two members interned for ALKU over winter 
break. 

“Building Your Brand” presented by Rachel Schnoor, SEM 
VP; and Liz Brittle, Recruiter at Merkle - October 24th 
Goal: Provide at least 15 members with information on 
the importance of building your brand. Students will gain 
knowledge on how to effectively build their company brand, 
as well as their personal brand. 
Result: Rachel Schnoor and Liz Brittle presented to 28 
members on a variety of strategies to network yourself in 
order to build your personal brand, including tips on how 
to present yourself on LinkedIn in order to stand out to 
potential employers. 

“Marketing Panel” presented by Dr. Andy Wood, Director 
of Marketing at James Madison University - November 7th
Goal: Provide 15 members with the opportunity to learn 
from James Madison’s own marketing faculty
Result: Exposed 22 members with the experiences our 
own faculty have had within the marketing department. 
Five faculty members shared their experiences within their 
specific specialties and shared career advice. 

“Sports Marketing” presented by Dario Savarese, President 
at Full Circle Marketing - November 14th
Goal: Provide 15 members with information on the sports 
marketing world and key tips to market successfully for 
sports teams and professional athletes
Result: Due to scheduling conflicts with Dario Savarese, this 
presentation is rescheduled for next semester. 

*NEW* Additional Case Competition Committee Meeting - 
November 14th 
Goal: Introduce members unfamiliar of AMA's Case 
Competition to the process of putting together a full IMC 
plan, and use this opportuninty to get ahead of our timeline
Result: With a last minute cancellation from Full Circle 
Marketing, we instead added a supplemental Case 
Competition meeting to further develop our IMC plan for 
Mary Kay. 
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*NEW* “Where Marketing is Headed" presented by Evan 
Hunsberger, President/Co-Founder, Chiedo Marketing - 
November 28th
Goal: Provide at least 15 members with insight into where 
marketing is headed in the next 5 to 10 years
Result: Evan Hunsberger presented to 27 members on the 
idea that marketing will eventually switch over to being 
100% digital within the next 10 years. Chiedo Marketing 
was started at JMU and Evan Hunsberger furthered on how 
marketing has advanced since Chiedo was originally started.

*NEW* “Information on VCU Brandcenter” presented by 
Katherine Keogh - January 23rd
Goal: Provide at least 15 members with information on 
VCU’s Brandcenter, application process, and their five 
learning tracks, which include art direction, copywriting, 
creative brand management, experience design, and 
strategy
Result: AMA | JMU partnered with the JMU AdClub to host 
this event. We informed 26 members about the possibilities 
of grad school at VCU’s Brandcenter by hosting Senior 
Admissions Counselor, Katherine Keogh, and two current 
Brandcenter students.

*NEW* “Entrepreneurship and Sales” presented by Dave 
Baker, Director of Training and Sales at Phillips - February 
6th
Goal: Introduce 15 students to combining a marketing 
background to become an entrepreneur through a 
presentation from one of JMU’s Marketing Advisory Council 
Members
Result: David Baker presented to 31 students about his 
career as a director of sales training for Phillips and his 
transition to becoming an entrepreneur. David Baker 
coordinated an activity to teach in-depth marketing mix 
strategies, using his own business as the example.

*NEW* “Retail Marketing” presented by Sharon Yale, 
Regional Director at Kohl’s - February 13th
Goal: Provide at least 15 students with information on the 
retail marketing field from the perspective of Kohl’s regional 
directors
Result: Sharon Yale presented to 23 Students, who gained 
new knowledge on promotional tactics used within the 
retail marketing field, specifically within Kohl’s. Yale taught 
students that marketers need to portray advertising and 
promotions in line with the mission and objectives of the 
company. 

*NEW* “Finding an Area You Are Interested In” by Matt 
DeFeo, President of Sales, Training and Recruiting at 
Techtronic Industries - February 13th

Goal: Provide at least 15 students with information on how 
to find the area/industry members are interested in for a 
future career path
Result: Matt DeFeo discussed with 23 members how he 
found his area of interest and how experience will spark that 
interest and guide you towards the right industry. 

*NEW* “Social Media Plans” by Emily Alford, VP of 
Professional Development, AMA|JMU -  February 20th
Goal: Teach 15 members how to create an effective social 
media plan for different types of mystery items. Students will 
be given one minute to examine products and come up with 
a two minute presentation of the social media plan.
Result: Eighteen members were given the opportunity to 
use their knowledge from previous marketing courses to 
create social media plans for various objects. Members 
listened to each others presentations and gave constructive 
feedback to presenters. 

*NEW* “How to Prepare for Your Professional Career”, by 
Teron Foster, University Relations Recruiter, TEK Systems – 
Event to be executed on March 13th 
Goal: Provide 15 members with ways they can stand out to 
recruiters when preparing to enter their professional careers
Strategy: Teron Foster will organize a workshop in which 
members can work in teams to improve their skills needed 
to successfully find a career. Stations in this workshop will 
include resume building, interview strategies, and LinkedIn 
tips, providing members with the necessary skills that career 
and internship recruiters are look for during the hiring 
process.

*NEW* “How to Be an Effective Salesperson” by Ken Kiser, 
VP for Sales, Arista Networks -  Event to be executed on 
March 20th
Goal: Provide 15 members with tips on giving an effective 
sales presentation
Strategy: Ken Kiser will provide members with information 
on how to be an effective salesperson. He will prepare 
a slideshow giving a step-by-step explanation of the 
appropriate order for conducting a sale.

*NEW* “Web Design” by Todd Wickersty, President and 
CEO, Storyware -  Event to be executed on March 27th
Goal: Provide 15 students with tools to be able to create a 
website using at least one platform
Strategy: Todd Wickersty will do a tutorial on how to design 
an effective website for different types of companies. He will 
also inform members of what companies are looking for in 
terms of web design capabilities. 
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Overarching Goal: Serve the JMU and Harrisonburg community by offering marketing and consulting services, while 
fostering connections and relationships between our members
Overarching Result: AMA | JMU fulfilled its goals in utilizing its members' marketing and professional abilities to benefit 
the JMU and Harrisonburg community. We have also successfully carried out various social endeavors that contributed to a 
closer connection and stronger network amongst its members.

Community Service Consulting - Business 
Goal: Provide a hands-on opportunity for members to work 
on marketing solutions for a real company to improve their 
marketing strategy and implementation skills. The first 
consulting client will be Croozen, a long-distance ride-
sharing platform. 
Result: During the fall semester, we worked eagerly with 
Croozen (a ride-sharing platform) on any marketing or 
consulting service they needed. Tasks included brand/
program awareness development and creation of different 
promotional resources. This current semester, our consulting 
division is working with Anicira Veterinary Center at no cost 
to them. 

Community Service Consulting - Campus Community
Goal: Provide and deliver effective pro-bono consulting to 
two educational departments on campus 
Result: Last semester, the AMA | JMU Consulting 
Committee worked with the JMU Science Department 
and are currently doing work for the JMU Engineering 
Department. Tasks have thus far included market research in 
various sectors of their projects.

Career & Internship Fair - Fall and Spring
Goal: Recruit five AMA | JMU members to volunteer setting 
up at the Career Fair 
Result: AMA members served as employer greeters and 
escorts, student check-in assistants, and the breakdown 
crew. Our executive team will utilize this opportunity to 
market our organization to potential sponsors to establish 
future partnerships between AMA and employers that 
recruit at JMU.

Relay for Life - April 4th
Goal: Recruit 10 AMA | JMU members to make a team for 
Relay for Life 

Result: Due to this event corresponding to the same day 
as our travel plans to the AMA International Collegiate 
Conference, we are no longer able to be present at Relay 
for Life. However, we will still contribute to the success of 
the event by growing enthusiasm of other students and 
organizations at JMU. 

Community Service Fair - Event to be executed on March 
23rd
Goal: Recruit five members to represent our organization in 
front of the university as well as give back by supporting the 
community service organizations at the school 
Strategy: AMA | JMU will set up a table with posters and 
flyers about our organization, while talking and assisting any 
needs requested at the Community Service Fair.

Blood Drive - Event to be executed April 14th & 15th
Goal: Recruit 30 donors to give blood, possibly partnering 
with a business fraternity on campus
Strategy: AMA | JMU will host a blood drive that aims to 
recruit as many donors as possible. This event serves as 
a great opportunity for members to find creative ways to 
promote, as its target market encompasses the whole JMU 
community.

Social Events
Goal: Plan at least one event per month that seeks to 
connect the executive board and general body members of 
the chapter
Strategy: We successfully executed at least once social 
event per month, maintaining a stronger connection 
between general body members and the Executive Team. 
Events include trivia, bowling, proceed nights, and hikes. 
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Case Competition Committee Meetings
Goal: Provide the Case Competition Committee with the 
time and location space to work on the Mary Kay Case 
Competition plan. This committee was formed to develop 
the skills of all interested members. 
Result: Each week this committee met after general body 
meetings to collaborate on the Mary Kay IMC plan. With our 
hard work, we earned a Commendable recognition by the 
judges of the AMA Collegiate Case Competition this year. 



13th Annual Networking Banquet - September 25th
Goal: Raise $2,700.00 
Result: From this year’s Annual Networking Banquet, we 
raised a total of $3,100.00. AMA | JMU marketed to various 
companies about the benefit of sponsoring our organization 
and to students about the benefit of attending the banquet.

A) Attain Sponsors for Banquet
Goal: Raise $2,000.00 in sponsorships
Result: Our chapter was able to raise $2,350.00 through 
selling Networking Banquet sponsorship packages. 
Members were able to build professional skills while creating 
and distributing a sales script for various companies within 
the JMU network. We demonstrated our value proposition 
effectively in exchange for various marketing, advertising, 
and networking opportunities. 

B) Ticket Sales for Banquet September 19th - 25th
Goal: Raise $700.00
Result: AMA | JMU executive members sold tickets to the 
13th Annual Networking Banquet for $15.00 each. We 
targeted College of Business students through marketing 
the Networking Banquet using digital boards, flyers, mass 
emails, and a sales booth in the College of Business lobby. 
Due to these marketing tactics, we were able to raise 
$750.00 in ticket sales. 

Fall Merchandise Sales - November 14th - 30th
Goal: Profit $720.00 in efforts to design unique College of 
Business merchandise for the students
Result: As apart of our fall merchandise sales, we designed 
and sold apparel unique to the JMU College of Business to 

72 students and produced a profit of $448.32 ($1,363.00 
in revenue). We were able to deliver low prices while 
maintaining a large profit margin. We sold the clothing for 
about two weeks and distributed the clothing two weeks 
later. Sales were promoted through AMA | JMU social 
media, JMU College of Business social media, flyers, digital 
boards and word of mouth. AMA | JMU plans to have a 
spring merchandise sale in late February selling College of 
Business Major t-shirts.

COB Grant and SGA Grant - Fall 2017
Goal: Secure $1,500.00 in JMU College of Business grant 
funding and $2,000.00 in Student Government Association 
funding
Result: AMA | JMU demonstrated organizational merit 
and fiscal need in order to receive financial support from 
the JMU College of Business. The aid that we received 
($2,000.00 in JMU College of Business Grant Funding 
and $2,597.00 from the Student Government Association) 
helped fund members’ attendance to the AMA International 
Collegiate Conference.

Basketball Concessions - November 29th and January 12th
Goal: Raise $300.00 as a percentage of total sales 
Result: AMA | JMU signed up to sell concessions at two 
JMU Basketball games this winter. Each night consisted of 
15 volunteers where we used our selling and marketing skills 
to earn a profit of $200.00 in November and $120.00 in 
January ($320.00 in total).

Overarching Goal: Arrange opportunities for AMA | JMU members to develop their sales and marketing skills through 
unique fundraisers, with a goal of raising at least $5,820.00. These efforts will help support chapter events and ultimately 
sponsor members’ trip to the AMA International Collegiate Conference.
Overarching Result: Due to our motivated fundraising efforts and team, we were able to significantly exceed our goal of 
raising $5,820.00 with a total of $12,460.00. In doing so, our members gained hands-on sales and marketing experience.
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UVA Concessions- September 9th, October 21st, February 
10th, and February 24th
Goal: Raise $1,500.00
Result: AMA | JMU raised $3,050.00 by signing up to work 
various concessions at UVA for their football, lacrosse, 
and baseball games. We recruited the required number of 
members to participate in this fundraiser and employed our 
marketing, communication, and time management skills to 
sell the featured products. 

Valentine’s Guessing Game
Goal: Raise $100.00
Result: Due to policy restrictions with the College of 
Business and Aramark Dining Services on campus, we were 
unable to carry out our “Valentine’s Guessing Game”. 

Proceeds Nights 
Goal: Raise $200.00
Strategy/Result: AMA | JMU was able to make a profit 
of $30.00 from Vito’s Italian Kitchen. The chapter has two 
more proceeds nights in order reach our remaining goal. 
To promote the next two proceeds nights better, we will be 
using flyers, social media posts, and mass emails to obtain 
the largest attendance of students. The remaining proceeds 
nights are scheduled on March 1st (Buffalo Wild Wings) and 
April 15th (Chipotle). 

Spring Merchandise Sales - February 19th - March 2nd
Goal: Profit $400.00 in efforts to design unique apparel for 
the different majors in the College of Business
Strategy/Result: AMA | JMU designed JMU College of 
Business major t-shirts for the various majors in the business 
school, and are currently in the selling process. We are 
promoting this sale through College of Business social 
media, AMA | JMU social media, College of Business lobby 
presence, flyers, digital boards, mass emails and word of 
mouth. We have also promoted the sale to our members 
during general body meetings. Using our selling, marketing, 
and communication skills to sell this merchandise, we are at 
a current running revenue of $2,019.00 as of February 25th. 
These sales are currently excluded from finance reports due 
to the dependency of cost on total items sold. 
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Overarching Goal: Recruit 100 members and retain 50% of current members throughout the academic year. We will 
encourage participation by delegating points through promotions, activities, and events to reach this goal.
Overarching Result: Recruited 62 new members thus far and obtained 95% retention by attaining the highest participation 
rates in chapter history through a number of various activities and events.

Membership

Information Meetings - Fall & Spring
Goal: Obtain an average of 50 student attendees per 
semester
Result: Executive members presented in 30 individual 
classes both semesters which resulted in 48 students at our 
information meeting in the fall and 35 students in the spring.
 

External Membership Push - Fall & Spring
Goal: Increase membership by an average of 50 new and 
renewed students per semester
Result: Fifty eight members joined in the fall semester and 
we are currently in the process of taking spring applications. 
Compared to last year, AMA | JMU had a successful increase 
in active membership by 106%. 
 

Internal Membership Push - Fall & Spring
Goal: Gain the attendance of at least 40% of our chapter at 
each chapter event
Result: Our average attendance at AMA | JMU events thus 
far is 25 members, which equates to 40% of our chapter, 
meeting our goal. 

Committee Involvement - Fall
Goal: Organize at least two additional committees to 
support goal execution 
Result: We have organized two additional committees to 
contribute to the following five committees we now have to 
support our projects and operations: AMA Case Competition 
Committee, Consulting Committee, Fundraising Committee, 
Professional Development Committee, and the Networking 
Banquet Committee.
 



Member Retention - Fall & Spring
Goal: Retain 70% of members from informational meetings
Result: With an average of 38 students attending our 
information meetings in the fall and spring, we were able to 
successfully retain 65% of students. In addition, AMA | JMU 
achieved a 95% retention rate of active members from the 
fall to the spring semester. We consider active members to 
be those that attain at least 50% of the available points that 
can be earned per semester. Our result was calculated by 
comparing the number of members that obtained at least 
50% of available points in the fall and will be calculated for 
spring members as well.

Chapter Promotion - Fall & Spring
Goal: Increase membership interest in AMA events
Result: Gained member participation in 10 prominent AMA 
events and competitions. Our goal attainment was facilitated 
through hosting AMA interest meetings, which strongly 
promoted involvement in AMA events and competitions. 
This year, we are participating in seven AMA Competitions 
throughout the year and at the AMA International Collegiate 
Conference. 

Survey Demographic - Fall & Spring
Goal: Receive accurate demographics of our members
Result: Each new and renewed member turned in a 
demographic survey with their membership form allowing us 
to gain a better understanding of the gender, major, grade 
level, and age of our membership pool.
 

Academic Open House with JMU’s Student Activities and 
Involvement Organization Fair - Fall & Spring
Goal: Increase potential freshman interest
Result: The President and VP of Membership attended the 
Student Activities and Involvement Fair to recruit prospective 
members. At the fair, we spread awareness of the AMA 
Community and about the organization itself. We had 77 
signups from the Fall fair to either receive more information 
or join, and 24 from the Spring. 
 

Membership T-Shirts - Fall & Spring
Goal: Increase student body awareness
Result: One of the perks of joining AMA | JMU is that 
members have the option to purchase a membership t-shirt 
when they submit dues. These t-shirts serve to unify our 
chapter and instill a sense of pride. Members can be seen 
wearing the t-shirts on campus and around the Harrisonburg 
community.
 

Member of the Month - Fall & Spring
Goal: Increase member participation and morale
Result: AMA | JMU values high member participation. 
Every month we recognize our most active member with 
the honorary title of “Member of the Month,” whereby 
they receive a certificate signed by the President and VP of 
Membership, 25 extra membership points, and an Instagram 
post to congratulate them.

#AMAJMU - Fall & Spring
Goal: Increase student awareness by using the hashtag 
under all posts
Strategy: We successfully utilized the hashtag #AMAJMU on 
all social media platforms, as well as encouraged members 
to use the hashtag as well. The use of our new brand name 
in this hashtag improved our organization's organic search 
results and overall brand awareness on the internet through 
multiple social media platforms.

*NEW* AMA | JMU Submission to the "James Madison 
University News" Webpage
Goal: Increase student and faculty awareness of the AMA 
International Collegiate Conference that we attend every 
spring. We hope that this article submission builds our 
already strong reptutation in the College of Business, and 
entices more potential members to learn about the AMA. 
Strategy: After attending this year's conference, we will 
submit an article about our journey to the 40th Annual AMA 
ICC. Throughout the article, we will further explain who 
the AMA is, the benefit of being an AMA member, as well 
as the overall benefit of attending the conference with its 
networking opportunities and collegiate competitions. 
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Website-Revamp - August 2017
Goal: Redesign our chapter’s website to embody AMA | 
JMU’s 2017-2018 rebrand
Result: Successfully designed, published, and maintained 
the new AMA | JMU website, complete with updated 
sponsors, features, and organizational informational in a 
creative yet professional layout. We included key graphics 
from the AMA Collegiate homepage into our site and 
uploaded our newly-designed chapter logo.

Social Media-Revamp - August/September 2017
Goal: Align and update social media based on AMA | JMU’s 
2017 rebrand
Result: Updated all AMA | JMU social media accounts 
to reflect our name and logo change. Posts on Facebook 
and Twitter are linked to reach followers on both platforms 
and contain information regarding our organization and 
industry topics. We have connected with guest speakers 
and businesses who speak to members during professional 
development events.

Sponsor of the Month - Fall & Spring
Goal: Feature an AMA | JMU gold level sponsor on social 
media profiles each month
Result: Recognized all our gold level sponsors on Facebook, 
Instagram, and Twitter. This added value to the gold level 
sponsorship package and allowed our members to connect 
with companies that support AMA | JMU.

Event Updates - Fall & Spring
Goal: Share pictures from our various club events on social 
media
Result: Included pictures from fundraising, social, and 
professional events on Instagram almost every time they 
occurred with the hashtag #AMAJMU. This highlights some 
of the perks of joining AMA | JMU for prospective members 
and encourages current members to get more involved. Our 
stronger social media presence also reinforced the name 
change of our organization.

Increase Social Media Presence - Fall & Spring
Goal: Grow AMA | JMU followers by 10% on Facebook, 
Instagram, Twitter, and LinkedIn
Result: We will provide links to social media pages on the 
AMA | JMU website and encourage all members to follow 
and share the accounts with their friends.

External Press Release
Goal: Two press releases will be written and posted to the 
AMA | JMU website each year. These articles will be sent to 
the JMU newspaper, local businesses, alumni, and sponsors 
to facilitate interaction within our network.
Result: The AMA | JMU external press releases are written 
at the end of each semester. The fall press release was 
combined with the Alumni Newsletter and sent to our alumni 
network. The spring external press release will be executed 
in April. 

Overarching Goal: Effectively facilitate communication for all AMA | JMU plans, projects, and events to current and 
potential members, the JMU marketing community, and local businesses
Overarching Result: AMA | JMU promoted professional development, community service, fundraising, and social activities 
on four social platforms (LinkedIn, Facebook, Instagram, and Twitter). We have also strengthened our ties with the JMU 
College of Business social media, allowing us to capitalize on the relationship and reach a larger following audience. 

Communications



Overarching Goal: Build and maintain long-term professional relationships with our Alumni who can offer current members 
access to their knowledge of the business world
Overarching Result: AMA | JMU succeeded in continuing to foster strong relationships with alumni. This year, we have kept 
alumni up-to-date about our events, activities, accomplishments, and news about our chapter. AMA | JMU members have 
greatly benefitted thus far from career tips and networking opportunities coming from our alumni. 

Alumni Panel – April 10th 
Goal: Recruit three American Marketing Association alumni 
to host a live panel where they will answer business-related 
questions from current members and explain what their 
current employment role is
Strategy: We will receive valuable firsthand knowledge 
of what a career in marketing entails, allowing for current 
members to attain an unprecedented view for what life could 
be like after graduation.

Database – Date Ongoing
Goal: Update and maintain our comprehensive alumni 
database which includes contact information and 
demographics of graduated members

Result: We continued to add and grow our alumni database 
after our senior members graduated and transitioned to 
alumni status. This enables us to network with our most 
recent graduates. 

Bi-Monthly Alumni Newsletter – Date Ongoing 
Goal: Maintain communication with chapter alumni to keep 
close relationships that will give our present members 
valuable opportunities in the business world
Result: Our first newsletter sent to alumni included 
information on various ways they can stay up-to-date with 
our chapter's events and achievements through social 
media. Our second newsletter will be sent after the AMA 
ICC.
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Alumni Relations

Internal Executive Communication
Goal: Create an open flow of communication among AMA | 
JMU’s executive board and general body
Result: Facilitated conversation with the team via GroupMe, 
Google Drive, email, and social media. Executive board 
meetings are held weekly prior to general body meetings. 
These methods have fulfilled the need for real-time updates, 
constant communication, and easy document-sharing among 
the AMA | JMU Executive Board.

AMA Website Competition
Goal: Improve our knowledge of Wix to become a 
competitive participant in AMA’s Website Competition
Results: We successfully entered the AMA Website 
Competition after revamping the aesthetics of the site. Our 
website provides viewers with complete access to AMA | 
JMU membership forms and information. The platform has 
five visible tabs, allowing visitors to easily and efficiently 
navigate through information. Complete bios of the 
executive team and their contact information can also be 
found. 

AMA | JMU's Journey to NOLA 
Goal: Capture our adventure to the American Marketing 
Association’s International Collegiate Conference in New 
Orleans via short videos and pictures in order to promote 
the conference within AMA | JMU
Strategy: Create a comprehensive and cohesive video 
(about two-three minutes in length) of our journey for future 
members and the JMU community to watch.

*NEW* Executive Member of the Month
Goal: Feature an executive board member on Instagram 
every month
Result: Recognizing an executive board member each 
month incentivized the executive team to be creative in their 
positions and in going beyond their responsibilities. This also 
allowed our members to recognize executive board faces 
and learn what each role consists of. 

*NEW* JMU Faculty Spotlight 
Goal: Feature a professor in the JMU Marketing Department 
to discuss his/her career experience 
Results: Gave younger members an insight into their future 
professors and a chance to discover what area of marketing 
they want to enter. This also benefited our relationship with 
the College of Business because it highlights the quality of 
professors at JMU 

*NEW* Remind 
Goal: Change weekly rundown e-mails to Thursday and 
utilize the Remind application to send out a message the day 
before meetings 
Results: Sending emails on Thursday allowed us to reach 
members when the Tuesday meeting was still fresh in their 
mind and help them incorporate us into their schedule for 
the next week. Additionally, utilizing Remind helped us acess 
members who don't frequently check their e-mail.



Overarching Goal: AMA | JMU will strive to place within the Top 10 International Collegiate Chapters by setting attainable 
goals and achieving these goals through a well-structured executive board and general body
Overarching Result: Through fostering the cohesive interrelations between AMA | JMU and affiliates, we have effectively 
implemented a structured system of operations management facilitating the execution and planning of 99% of the events set 
forth in the Chapter plan thus far. AMA | JMU has reached 92% of the goals set forth in our Chapter Plan, 86% of which have 
exceeded our expectations. 
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Planning & Organizing
Weekly Meetings   
Goal: Hold a total of three meetings per week
Result: Throughout the fall and spring semesters, our 
chapter has consistently held at least three meetings per 
week: one for executive members, one for all members 
known as general body, one for consulting members, 
and one for the Case Competition committee during the 
fall semester. Executive meetings precede general body 
meetings every Tuesday evening in Zane Showker Hall. 
Consulting meetings have been held on Monday evenings, 
while Case Competition meetings were held on Tuesday 
evenings after general body. 

     
Chapter Plan    
Goal: Develop and submit a comprehensive chapter plan 
detailing AMA | JMU’s situational analysis, goals, strategies, 
budget, and calendar to guide a successful year
Result: We reviewed previous top chapter plans, including 
our own submissions, to analyze their strengths and apply 
them to ultimately aid in the composition of our own. When 
compared to our chapter plans of previous years, we strongly 
feel that we enhanced the goals, metrics, accountability, 
style, and professionalism of our most recent submission. 
 

    
Annual Report    
Goal: Develop and submit an outstanding annual report that 
accurately reflects achievement of 90% of the goals outlined 
in the Chapter Plan 
Result: At the time of submission, our chapter feels that we 
have succeeded in developing the highest quality annual 
report to date, which accurately reflects the current planning 
and completion of 99% of the events put forth in our chapter 
plan. Of these, 92% reached our goals and of the goals 
attained, 86% have exceeded expectations. 

Officer Transitions Strategies
Office Application & Interviewing   
Goal: Effectively communicate executive officer 
opportunities and evaluate applicants through interviewing
Result: In the fall and spring onboarding sessions, Executive 
Officer opportunities have been communicated thoroughly 
to members. Given that our chapter must fill 12 executive 
positions for the 2018-2019 year, we have begun speaking 
with our membership about the different positions available. 
We are currently conducting executive team position 
presentations, gauging member interest, and holding 
open executive meetings for any interested member. In the 
coming weeks, AMA | JMU will be sending out a formal 
application to be reviewed during interviews with the current 
and future Presidents, as well as relevant Vice Presidents. 

Officer Transitions
Goal: Facilitate thorough and smooth executive officer 
transitions to ensure the success of new officers and the 
continuous enhancement of our chapter
Result: At the close of the spring 2017 semester, AMA | JMU 
onboarded a motivated group of 14 executive members. 
The previous executive team had designed formal position-
specific manuals to pass down to their successive leaders 
as supplementary material to their executive reports and 
GoogleDocs. Elected officers shadowed for their new 
position for at least three weeks before the semester's end 
and continually worked with the President throughout the 
summer months to plan events for the upcoming semester. 

Controlling
Points System
Goal: Implement a functioning points system whereby 
members are rewarded for their level of activity and 
involvement within our chapter
Result: Our chapter has long operated on a points system, 
where members are rewarded for their involvement in our 
organization per attendance at each event. Cumulative 
points equate to funding that members will receive for 
the AMA International Collegiate Conference. The system 
exists to encourage attendance to the AMA conference 
and to reward our most active members. In tandem with 
tremendous fundraising efforts, AMA | JMU has been able to 
fund the attendance of 22 members. 
 

    
Chapter Relations    
Goal: Foster strong relationships among executive officers, 
committee members, and general body members of AMA | 
JMU
Result: Our chapter strives to create a welcoming and 
open environment where all members can learn, build 
relationships, and thrive. An environment that supports 
collaboration and idea-sharing has been established 
among all executive officers and committee members. 
Moreover, strong relationships have been built between 
the aforementioned and general body members through 
numerous social and membership activities throughout the 
year, which have fortified our chapter as a whole. 
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e
Executive Team Relations    
Goal: Foster cohesive relationships between executive 
officers to increase synergy and minimize conflict
Result: As soon as executive officers are elected in April, 
each newly appointed officer must sign an Executive 
Contract pledging their promise to fulfill all duties and 
obligations accompanying their position. This is the 
foundation of executive officer commitment. This year 
our chapter built strong executive officer relationships by 
enabling open communication at all meetings, via email, 
social media, GroupMe, and outside of chapter events. 
Weekly meetings are used to align chapter goals, strategies, 
and tactics across all functions as well as voice opinions and 
address any areas of concern. These efforts have facilitated 
both cohesion and positive relationship-building. 

Performance Reviews    
Goal: Conduct performance reviews among executive 
officers midway through each semester
Result: A sit-down meeting with each executive officer 
and the AMA | JMU president fostered an open discussion 
about their performance, including strengths and 
area of improvement. This activity allowed for candid 
communication, reflection, and development of personal 
objectives to enhance individual officer functions, as well as, 
the success of the executive team as a whole. 

Chapter Operations Evaluations   
Goal: Survey all members midway through each semester 
regarding their perceptions of AMA | JMU
Result: This activity served as a midway review for our 
chapter operations from the perspective of our target 
market members. The evaluations were conducted via digital 
surveys, allowing members to anonymously share their 
opinions on an array of topics including communications, 
meetings, chapter activities, and desired experiences 
provided by AMA | JMU and the AMA. The feedback has 
allowed our chapter to identify our strengths, as well as, 
areas that require improvement from the perspective of our 
members. We utilized this information to adjust procedures 
midway through this academic year, and make larger 
adjustments if needed for the 2018-2019 academic year. 

Transparent Executive Meetings  
Goal: Foster a transparent relationship between AMA | 
JMU’s executive team and general body members
Result: Starting in the spring semester, we opened all of 
executive meetings to general body members so they can 
learn and observe the behind-the-scenes operations of our 
chapter. 
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Revenues
Membership
Fall
 AMA | JMU Dues                             $2,530.00
 AMA Dues                              $2,300.00
 Membership Shirts       $870.00
Spring
 AMA | JMU Dues                            $2,240.00
 AMA Dues                 $2,800.00

Total Membership Revenue               $10,740.00

Fundraising 
Fall
 JMU Athletic Concessions                   $320.00
 UVA Concessions                 $1,370.00
 Fall Merchandise                 $1,363.00
 College of Business Grant                $2,000.00
 SGA Grant                  $2,597.00
 Proceeds Nights                      $30.00
Spring
 UVA Concessions                 $1,680.00
 Spring Merchandise (In Progress)                         ----
 Proceeds Nights (Upcoming)                                ----

Total Fundraising Revenue                 $9,360.00

Professional Development
 Networking Banquet Sponsors
 Sponsor 1                     $500.00
 Sponsor 2                     $200.00
 Sponsor 3                     $100.00
 Sponsor 4                     $100.00
 Sponsor 5                     $500.00
 Sponsor 6                      $100.00
 Sponsor 7                     $200.00
 Sponsor 8                     $200.00
 Sponsor 9                     $200.00
 Sponsor 10        $250.00
 Banquet Ticket Sales                    $750.00

Total Professional Development Revenue              $3,100.00

Expenses
Membership
Fall
 Membership Dues to AMA             ($2,300.00)
 Membership Shipping Fee         ($10.00)
 Membership T-Shirts     ($722.10)
Spring
 Membership Dues to AMA             ($2,800.00)
 Membership Shipping Fee      ($10.00)

Total Membership Expenses              ($5,842.10)

Fundraising 
Fall
 Travel Expense                ($46.68)
 Fall Merchandise                 ($914.68)
Spring
 Travel Expense                   ($70.02)
 Spring Merchandise (In Progress)             ----

Total Fundraising Expenses                          ($1,031.38)  

Professional Development
Fall
Networking Banquet 
 Banquet Hall Reservation Fee    ($120.00)
 Food Expense      ($876.95)
Spring
AMA Conference (22 attendees)
 Conference Fee               ($4,730.00)
 Hotel Fee                  ($4,586.00)
 Van Fee                ($2,143.00)
 Parking Fee                  ($378.00)
 Sales Competition Registration Fee     ($25.00)

Total Professional Development Expenses        ($12,858.95)

Social
Miscellaneous Expenses                     ($50.00)

Total Social Expenses        ($50.00)
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   Financial Statement

Total Revenues           $23,200.00 Total Expenses            ($19,782.43)
 

Net Income (Profit)       $3,417.57



     

Thank You For Your Time 
In Reading About Our 

Successful Year!

On Behalf of the American Marketing Association at James Madison University...


